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• Key target areas in 2011: 

Digital, Healthcare and PR 

• Domestic agency groups now 

pursuing inorganic expansion 

• Blue Focus using IPO 

proceeds to expand beyond 

PR core into full-service 

integrated marketing agency; 

also expanding outside 

Mainland China with 

investments into HK and 

Singapore 

• Publicis Groupe continues to 

execute its China expansion 

plans which set target of 

doubling China revenue 

between 2010 - 2012 

• WPP continues to invest 

heavily in digital capabilities 
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